1.3 Expanded License. Partner shall receive access to the API Technology and Partner’s use of such technology shall be
bound by the API licensing restrictions hyperlinked in Section 1.1.2 of the Agreement. Notwithstanding anything to the
contrary in Sections 1.3 and 1.10, Partner may utilize any test environments provided by ICE MT for prototyping and
testing of its custom development code. Sections 1.6(e) and (f) of the Agreement shall not apply to Developers. Section
1.5(g) of the Agreement shall not apply solely to the extent the Partner Services identified on the Order Form are
competitive to the Platform Service or any ICE MT product or service, and in all other circumstances Section 1.5(g)
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authority, express or implied, to make any commitment or incur any obligations on behalf of the other party
other than making referrals as set forth in this Agreement.

Certification. Partner shall at all times maintain on staff at least one certified developer who has completed
the requisite training course(s) offered by ICE MT, including any courses applicable to the specific ICE
MT technology licensed by Partner.

Customer Satisfaction. ICE MT asks that each Partner submit at least five mutual customers with whom
Partner has performed services, custom software, and/or other technical solutions for over the past calendar
year and who have given their approval to participate in a client satisfaction survey conducted by a third-
party chosen by ICE MT. The list of clients shall include: company name, full address, contact name,
contact telephone number and contact email address. Partner is required to ensure that all such customers
have provided their consent prior to participating in the survey. All Partners are expected to maintain a
minimum 8.5 out of 10 customer satisfaction rating as an average on a quarterly basis.




	

